This study covers an examination of the "Public Relations" education and the respective issues of Communication Faculties in Turkey. It is evident that the public relations units are vital for all government bodies and commercial organizations in Turkey. However, the concept of 'public relations' is not properly comprehended and emerging issues lead to a questioning of the public relations education. After a general examination of the communication education in Turkey, the public relations education and its issues shall be examined to investigate the conditions for better education on public relations. In this study, the concept of public relations and its extensions have been discussed through a literature review and in line with such definitions, an online survey (questionnaire method) has been conducted with the teaching staff, students and graduates of public relations departments as random participants and the data has been analyzed. The population of the study comprises the public relations students in Turkey. In addition to the analyses and examinations in this study, the aim has been to reveal the structure of public relations education in Turkey and to generate solutions for issues.
Introduction
The world and communication are integral. Communication has recreated the world in the image of a global village, to quote McLuhan. Communication cannot exist without man and man cannot exist without communication. At this point, communication has become indispensable for the individuals in a society. Although the positioning of the interdisciplinary structyre that communication is said to have involves certain issues, "the path followed grants it a supra and sub disciplinary position,publication management, activity management and fairs" (Theaker,2006,p.21) can be listed.
These four models by Grunig and Hunt show the periodical developments of public relations and the basis for the "perfect public relations theory". In this context, "the question of perfection is to attempt to resolve how the function of communication is shared theoretically and in terms of program in order to achieve the best possible activity" (Akbulut, 2008; 25) . It would be accurate to say that the understanding of perfect public relations centralizes the two-way communication, and moves away from the understanding of 'artisan' with one-way communication.
It is possible to define public relations, which has been defined hundreds of times, based on these definitions. In general, the qualities of public relations can be defined as: the need to be performed by experts, ensuring the sharing of information with management in line with transparent and healthy analyses, forming all activities in line with the organization's needs, conducting activities while bearing in mind the need for image and reputation management in public eye, remembering the basic principle of involving mass communication tools, positioning close to senior management to ensure effective and rapid decision-making.
Also with respect to definitions, looking at the mutual acts and decisions defining public relations, as stated by Özkan (2009: 17) , the following features stand out; pre-design; public relations is an activity to influence a certain group and to draw attention and is conducted with a pre-design. Planning; public relations is a systematic activity in which the time, place and aim are planned ahead and solutions developed for possible problems. Performance; public relations is an activity conducted in line with its purpose and accurately, based on performance, which should respond to public expectation and carry elements of reality and trust. Public benefit; public relations does not only conduct activities focused on the organization's interests, but also considers public benefit. Otherwise, the loss of reputation in public eye and trust as well as social reaction may follow. Two-way communication; public relations cannot achieve its goals without two-way communication, the feedback received for the message delivered to the target audience is critical for the course and success of public relations activities. Management function; successful and effective public relations is strategically positioned close to senior management, able to move alongside decision-making mechanisms. Public relation is a part of the decision-making process and, where necessary, of strategic value in consultancy and problem-solving.
Curriculum in Public Relations Education and Public Relations Education Curriculum in Turkey
There are various classifications on the developments relating to the history of public relations in Turkey and the world in general. It is possible to consider public relations in Turkey in four periods of outlines. These periods are;
1. 1919-1960 period; the period involving the explanation of Ataturk's work and revolution to the public. The period's newspapers İrade-i Milliye, Hakimiyet-i Milliye, and establishment of Anadolu Ajansı, ( http://stratejikileti.blogspot.com.tr/2014/01/turkiyede-halkla-iliskilerin-gelisimi.html-access: 24.05.2016).
Period of 2000 and afterwards;
In addition to agencies operating at international level, the number of faculties and vocational schools as well as master's and PhD programs on this field has increased. There have also been developments in the academic studies, curricula and legal regulations in Turkey. The Public Relations Association, which took important steps towards establishing public relations as a profession in Turkey, has been renamed Turkish Public Relations Association (TÜHİD) According to general assessments of Asna, the initial public relations classes have been established without planning and through trial&error. As stated by Asna on this issue (2012: 225-227); the number of students applying and admitted to communication departments was too high, inadequate in quality and quantity, the students applied without known the content of education in communication faculties and incidentally, such faulty applications would reflect negatively on future professional life, the possibility of remedying the fundamental shortcomings of students during university education was too low, the teaching staff in universities was not adequately qualified" . In this context, steps to be taken in public relations education have been summarized by Asna as follows; Students who are successful in the examination should be interviewed by the department, the number of students enrolled should be kept between 30 and 50, the students admitted should be evaluated by physical features, foreign language qualification, personal interests and skillls, universities should provide all technical standards to provide proper education in communication faculties and observe similar care and conditioning in the selection of academic staff, universities should provide periodical support and assessment to contribute to the development of their academic staff, expert cameramen, directors and similar technical experts should be allowed to give guest lectures at universities and additionally "introduction to culture courses (law-sociology-economy etc) should only be taught to junior classes, second and third year classes receiving common professional courses should also receive the journalism, radio-tv, public relations, advertising, public opinion studies classes, senior classes should be divided into modules of technical implementation-laboratory work. The period of education in English should be set to at least 40% of general education, course timing should follow theory in the morning, language and mechanical teaching in the afternoon in a full day" (Asna, 2012 . p.227-228).
With respect to period, examining the public relations education in Turkey after 2000 as an example of studies and evaluations compared to USA and European countries, Becerikli (2004) and Vural and Yurdakul (2004) determine that; the universities in Turkey have higher course credits, mandatory classes outnumber optional classes, Turkish universities have more common optional classes and a wider scale of optional classes are offered despite a lack of sectorial variety. Further assessment of educational programs indicates that Turkey, similar to USA is in a structure aiming to protect the positive image of public relations by distancing from criticism.
There are two contrasting points on public relations education. This contrast is associated with a popular understanding of higher theoretical and lower practical education. In particular, employers, influenced by industrial expectations, express that graduates 'don't know much' as they lack practical information. As stated by Erdoğan (2007: 22-23) ; with this expectation for practical education, the industry's expectation will be fulfilled and the thinking individual will be replaced by a functional robot with a life based on "doing". Individuals moved away from questioning and thinking are obliged to perform their duties and eliminated as threats to the system. The International Public Relations Association (IPRA) having great significance in the process of establishing associations as one of the most important indicators of professionalizing in public relations explains the issue with three intersecting circles to set certain standards in education. These circles are explained as follows in the Golden Books Series issue-7 by Black (1998: 9) ; the central circle consists of topics forming the foundation of public relations, the second circle comprises issues of significance for the field of communication, while the outermost circle states the information and topics that interdisciplinary public relations and an ideal public relations expert should have. As stated DOI NO: 10.7456/ctc_2017_06 © İstanbul Aydin University © Edlearning.it . AY11F0000
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by Erendağ (2004: 69) in the studies on curriculum; interdisciplinary aspect, ability to keep up with information technologies, significance of providing applied courses, necessity of internships, necessity of speaking a foreign language, the nature of teaching staff in taking an effective role for the success of curricula, the industry's significant role in public relations education are highlighted.
At this point, Kocabaş, Pira and Sohodol indicate changes in the understanding of the public relations education in addition to the curricula in Turkey will be significant for the quality of education, and academics, implementors and students have duties in increasing this quality of education and go on to say (2004: 229-233); the primary role of educators is to have academic and professional experience and knowledge with the view of life long education and development. Ensuring balance in combining academic and applied knowledge, joining theory with practice, constantly keeping themselves up-to-date, following activities, meetings, congresses and symposiums on public relations, becoming members of professional organizations to join their academic life with sectoral activities, making students a part of course topics by encouraging presentations, discussions, group work, idea sharing and thus allowing the creation of new projects and examination of existing ones and inviting guests on related topics to bring the academy together with the industry are the expressed requirements. Furthermore, finding and using materials to make classroom teaching fun is stated as another important detail. The primary role of students is to improve their foreign language, to constantly read in public relations and other fields of interest, to keep up with current issues and technology, to closely follow international developments on public relations, to attend congresses, symposiums and panels on public relations, to follow public relations projects and attend relevant contests, to be individuals who can research, think analytically, make decisions, take risks, manage crises, speak and write effectively, and adopt professional codes of ethics in order to improve their personality. In the implementation phase, they should believe in public relations and support the field through academic and association work, be encouraging and supportive with respect to internships, and prioritize graduates of public relations in employment options.
Methodology
The subject of this study, based on the perspective that public relations education should build on mutual decisions of educators, implementors and even students, is to evaluate public relations education and its issues in the communication faculties in Turkey and to provide recommendations for solutions. This study investigates the opinions of academics, implementors, students and graduates on public relations education and the profession. In this study, it is expected that academics and implementors shall consider the expectations and desires of students and graduates in reaching a consensus on the standards of public relations education. The academics, implementors, students and graduates reaching a consensus is critical for the field to advance and improve in the right direction. Consequently, to examine the opinions of academics, implementors, students and graduates jointly, the data have been analyzed using survey (questionnaire) method and semi-structured interview, e-mail response methods.
The aim of this study is to define public relations education in Turkey in relation to the opinions of academics, students and implementors, revealing similarities and differences with the aim of establishing the desired standards in public relations education. This chapter explains the study population, the development of the data collection tool, the statistical method and techniques used for data collection, analysis and interpretation. The study method is literature review and survey (questionnaire) with random population prepared online. Using the determination established in this way, the online survey form has been created and sent to academics, featuring three demographic questions, four open-ended questions and sixteen judgments complying with the Likert scale. Similarly, the survey forms given to students included four demographic questions, followed by three open-ended questions and twenty nine judgments complying with the Likert scale. The population of the study comprises the public relations students and graduates in Turkey.
To determine the attitudes, behavior, feelings and thoughts of individuals, one of the methods used in the study is the survey (questionnaire) method. "Questionnaire is a research method with the most reliable results and the minimal error margin, if necessary care is exercised in forming the sample group, taking the survey, implementation and assessment" (Aziz, 2015: 83) . The survey questions are intended for the academics and the current/previous students of public relations and advertising, public relations and promotion departments in communication faculties. The opinions and thoughts of academics in such departments as well as current/previous students and graduates on the issue and the current situation have been gathered via the online questionnaire. The aim of this online questionnaire is to determine, with the view that in a free environment, individuals can more openly express their wishes and expectations, the expectations on the current situation or what they are satisfied with, their evaluations on the desired public relations education, in order to attain data on determining points with positive or negative opinions. In this context, the study attempts to determine any variation in opinions on the principles of the 4-year faculty education, the current course structures, the connections of universities with the industry, the opinions and thoughts of teaching staff and students on course structures, their view of public relations as a profession, their opinions on employment after receiving education on public relations, views on internship and assessments of connections between universities and professional organizations. A student survey comprising four demographic questions, three open ended questions and twenty nine questions with Likert scale is available. The study has been conducted with random participants of students and academics by forming online survey forms and analyzed in light of the data. Furthermore, the survey form for academics also comprises three demographic questions, four open-ended questions and sixteen Likert scale questions.
Findings
The survey using online forms has been conducted with random participants between January 2017 and April 2017, the data attained has been analyzed using the SPSS 23.0 package software to establish the study findings. Survey data has been analyzed based on the responses of 529 participants. The attained data has been analyzed by percentage and frequency methods. The results have been received and evaluated in charts. When evaluating survey questions, factor and reliability as well as difference and relation analyses have been implemented and the charts covering the study subject have been provided respectively in the survey.
Results of Descriptive Analyses on the Features of Survey Participants
The findings on 529 participants of the survey are provided in Table 19 . Of the participants, 60.7% was female, 39.3% was male, 48.8% was aged 22 to 26, 79.6% was a bachelor's degree holder and 55.8% was students.
Explanatory Factor and Reliability Analysis
Prior to conducting the factor analysis for the scale used in the study, the statements "I believe the number of theoretical course hours in our department should be reduced", "I believe the number of applied course hours in our department should be reduced", "I agree with the university requiring mandatory internship", "The high number of communication faculties creates problems of employment in public relations field" and "I believe there are significant differences in public relations education in state and private schools" were found to be negative and have been reversed (1=5, 2=4, 3=3, 4=2, 5=1). Upon completion of this process, the fundamental factor analysis has been implemented to the scoring attained from the reactions of 529 participants in order to establish the factor structure.
To test the conformance of data set to factor analysis, Kaiser -Meyer -Olkin (KMO) sample adequacy test and Bartlett globality test have been implemented. The KMO value was determined above the acceptable threshold of 0.70 with 0.75, Bartlett globality test was over 0.50 and meaningful at significance rate of 0.05, thus conforming with data set factor analysis. The resulting KMO coefficient shows the data is suitable for analysis. The principle of variance explanation rate of 0.50 or above has been followed. Questions have been analyzed using fundamental components method and Varimax rotation method. The expressions with sample group adequacy below 0.50, remaining as the only item under a factor or having a factor weight below 0.50, namely "I find it suitable that applied courses in public relations education are given by industry participants", "I agree with a greater presence of ethical codes in the curricula for public relations education", "I believe the number of theoretical courses in our department should be reduced", "When I graduate, I believe I'll get the returns for high quality of education from our department in the business life", "After graduating, I am planning to work in the public relations industry in relation to my department", and "I agree with the University requiring mandatory internship", have been removed from the analysis and factor analysis resulted in 7 factors with an eigenvalue of 1 or above. The dimensions have been named respectively as; "Factor 1 -Questions on considering theoretical and applied classes in public relations departments adequate, the adequacy of the quality of public relations education received in such departments for employment and in global standards", "Factor 2 -Questions on successful use of new technologies in curriculum, considering wages paid to public relations workers to be good, the employees in public relations being mainly women, believing the university aids students in finding internships", "Factor 3 -Questions on agreeing with the use of professional foreign language courses and foreign resources and considering working in this area while studying public relations to be more effective", "Factor 4 -Questions on considering the universities being connected with professional organizations beneficial, internship being beneficial to those who will be employed in public relations and elective courses being higher in number than mandatory courses would be more beneficial", "Factor 5 -Questions on agreeing with the University's requirement of mandatory internship from students in public relations departments and considering public relations employees as prestigious", "Factor 6 -Questions on intentional and voluntary selection of public relations departments and considering the education in private and state universities to be different" and "Factor 7 -Questions on considering too many communication faculties opening up will create employment issues in public relations and there is no difference between the education state and private universities in this respect". The total declared variance has been found as 72.6%. The factor weight of items is between 0,533 and 0,899.
The questions with established forms of categorization have been combined in the reliability analysis. Cronbach Alpha value has been used to calculate internal consistency. The reliability coefficient is seen to be 0.68. This value complies with the lower threshold criteria of 0.60 in the literature (Cronbach, 1990; Sekaran, 2000) . Therefore, the Table 21 shows that the scale used in the study has internal consistency.
Normal Distribution Analysis
The normality of the distribution of opinions on variables has been analyzed with the Kolmogorov-Smirnov test. The test results show that the variables demonstrate no normal distribution (p<0.05). Therefore, non-parametric methods have been used in analyses.
Difference Tests Conducted for Collected Data

Analysis of Difference by Gender
The relation between the scale and dimensions and gender has been analyzed with the Mann -Whitney U Test. The analysis results are provided in Table 1 . The analysis of Table 1 is as follows: Factor5 (F5); Agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious show no statistically meaningful variation by gender (p>0.05).
However, the factors displaying statistically meaningful variation by gender are as follows: Factor1 (F1); the general status of the expressions 'finding the theoretical and applied course hours in public relations departments to be adequate' and 'the education received from such departments being adequate in quality and standards for employment and at global standards' show statistically meaningful variation by gender (p<0.05).
Factor2 (F2); the general status of the expressions 'the successful use of new technologies in curriculum', 'considering wages paid to public relations employees to be good', 'public relations employees being mostly women', 'believing the university aids its students with respect to internship' show statistically meaningful variation by gender (p<0.05).
Factor3 (F3); the general status of the expressions 'agreeing with the professional foreign language courses and use of foreign material in public relations education' and 'considering it more effective to work in public relations while also studying it' show statistically meaningful variation by gender (p<0.05).
Factor4 (F4); the general status of the expressions 'considering the university being connected with professional associations beneficial', 'the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial' show statistically significant variation by gender (p<0.05).
Factor6 (F6); the general status of the expressions intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different show statistically significant variation by gender (p<0.05).
Factor7 (F7); the general status of the expressions the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be indifferent in this respect show statistically significant variation by gender (p<0.05).
According to these results, women have higher levels in finding the theoretical and applied course hours in public relations departments to be adequate' and 'the education received from such departments being adequate in quality and standards for employment and at global standards (F1), the successful use of new technologies in curriculum', 'considering wages paid to public relations employees to be good', 'public relations employees being mostly women', 'believing the university aids its students with respect to internship (F2), considering the university being connected with professional associations beneficial', 'the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial (F4), intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different (F6), the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be different in this respect (F7) and general status of the scale compared to men.
Men, on the other hand, have higher opinions than women on agreeing with the professional foreign language courses and use of foreign material in public relations education' and 'considering it more effective to work in public relations while also studying it (F3).
Analysis of Difference by Age
The relation between the scale and its dimensions and age groups has been examined by Kruskal Wallis Analysis. The analysis results are provided in Table 2 . The analysis of Table 2 is as follows: Factor2 (F2); The expressions 'the successful use of new technologies in curriculum', 'considering wages paid to public relations employees to be good', 'public relations employees being mostly women', 'believing the university aids its students with respect to internship' show no statistically meaningful variation by age (p>0.05).
However, factors displaying statically meaningful variation by age are as follows: Factor1 (F1); the general status of the expressions 'finding the theoretical and applied course hours in public relations departments to be adequate' and 'the education received from such departments being adequate in quality and standards for employment and at global standards' show statistically meaningful variation by age (p<0.05).
Factor3 (F3); the general status of the expressions 'agreeing with the professional foreign language courses and use of foreign material in public relations education' and 'considering it more effective to work in public relations while also studying it' show statistically meaningful variation by age (p<0.05).
Factor4 (F4); the general status of the expressions 'considering the university being connected with professional associations beneficial', 'the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial' show statistically significant variation by age (p<0.05).
Factor5 (F5); agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious show statistically significant variation by age (p<0.05).
Factor6 (F6); the general status of the expressions intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different show statistically significant variation by age (p<0.05).
Factor7 (F7); the general status of the expressions the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be indifferent in this respect show statistically significant variation by age (p<0.05).
That people whose ages between 22 and 26 have higher opinions on intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different (F6) than other age groups is seen.
People whose ages between 32 and 36 have higher opinions on agreeing with the professional foreign language courses and use of foreign material in public relations education and considering it more effective to work in public relations while also studying it (F3) and considering the university being connected with professional associations beneficial', the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial (F4) than other age groups.
People whose ages are 37 and above have higher opinions on agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious (F5), the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be indifferent (F7) and general status (general status of scale) than other age groups.
Analysis of Difference by Education Level
The relationship between education level groups with their scales and sizes has been examined by Kruskal Wallis Analysis. The analysis results are provided in Table 3 . The factors displaying or not displaying a significant variation statistically by education level in Table 3 are as follows: Factor1 (F1); the general status of the expressions 'finding the theoretical and applied course hours in public relations departments to be adequate' and 'the education received from such departments being adequate in quality and standards for employment and at global standards' show statistically meaningful variation by education level (p<0.05).
Factor2 (F2); the general status of the expressions 'the successful use of new technologies in curriculum', 'considering wages paid to public relations employees to be good', 'public relations employees being mostly women', 'believing the university aids its students with respect to internship' show statistically meaningful variation by education level (p<0.05).
Factor3 (F3); general status of the expressions 'agreeing with the professional foreign language courses and use of foreign material in public relations education' and 'considering it more effective to work in public relations while also studying it' show statistically meaningful variation by education level. (p<0.05).
Factor4 (F4); the general status of the expressions 'considering the university being connected with professional associations beneficial', 'the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial' show statistically meaningful variation by education level (p<0.05).
Factor5 (F5); agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious show statistically meaningful variation by education level (p<0.05).
Factor6 (F6); the general status of the expressions intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different show statistically meaningful variation by education level (p<0.05).
The general status of the expressions the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be indifferent (F7) in this respect show statistically meaningful variation by education level (p<0.05).
According to these results, undergraduate people have higher opinions on finding the theoretical and applied course hours in public relations departments to be adequate and the education received from such departments being adequate in quality and standards for employment and at global standards, (F1), the successful use of new technologies in curriculum, considering wages paid to public relations employees to be good, public relations employees being mostly women, believing the university aids its students with respect to internship (F2) and general status (general status of scale) compared to people on other levels of education. Postgraduate people have higher opinions on considering the university being connected with professional associations beneficial, the internship being beneficial to those that will be employed in public relations and having more elective courses The factors not displaying meaningful variation by occupation in Table 4 are as follows: Factor 7 (F7); the expressions of the high number of communication faculties will lead to employment issues in public relations field and considering the public relations education in state and private universities to be indifferent in this respect show no statistically significant variation by occupation (p> 0.05).
The factors displaying meaningful variation statically by occupation in Table 26 are as follows: Factor1 (F1); the general status of the expressions 'finding the theoretical and applied course hours in public relations departments to be adequate' and 'the education received from such departments being adequate in quality and standards for employment and at global standards' show statistically meaningful variation by occupation (p<0.05).
Factor2 (F2); the general status of the expressions 'the successful use of new technologies in curriculum', 'considering wages paid to public relations employees to be good', 'public relations employees being mostly women', 'believing the university aids its students with respect to internship' show statistically meaningful variation by occupation (p<0.05).
Factor3 (F3); the general status of the expressions 'agreeing with the professional foreign language courses and use of foreign material in public relations education' and 'considering it more effective to work in public relations while also studying it' show statistically meaningful variation by occupation (p<0.05).
Factor4 (F4); the general status of the expressions 'considering the university being connected with professional associations beneficial', 'the internship being beneficial to those that will be employed in public relations' and having more elective courses than mandatory ones will be beneficial' show statistically meaningful variation by occupation (p<0.05).
Factor5 (F5); agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious show statistically meaningful variation by occupation(p<0.05).
Factor6 (F6); the general status of the expressions intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different show statistically meaningful variation by occupation (p<0.05).
According to these results, wage earners have higher opinions on finding the theoretical and applied course hours in public relations departments to be adequate and the education received from such departments being adequate in quality and standards for employment and at global standards (F1), the successful use of new technologies in curriculum, considering wages paid to public relations employees to be good, public relations employees being mostly women, believing the university aids its students with respect to internship (F2) and general status (general status of scale) than people in other occupational groups.
People in other occupational groups have higher opinions on agreeing with the professional foreign language courses and use of foreign material in public relations education and considering it more effective to work in public relations while also studying it (F3) and considering the university being connected with professional associations beneficial, the internship being beneficial to those that will be employed in public relations and having more elective courses than mandatory ones will be beneficial (F4) than people in other groups. Students have higher opinions on agreeing with the University requiring mandatory internship from students in public relations departments and considering public relations employees as prestigious (F5) than people in other occupational groups. Unemployed people have higher opinions on intentional and voluntary selection of public relations department and considering the public relations education in state and private universities to be different (F6) than people in other occupational groups.
Conclusion
Public relations have originated from a practice rather than a discipline. In other words, it has been shaped, changed and developed, being influenced by time-dependent changes and dynamics. In this context, its definitions and its development on the historical process have also varied. As stated by Tuncel (2009), public relations was defined with various names as 'public benefit' in 1882, 'promotion' in the late 19th century , 'press agency -promotion management' in 1920s, 'social behavior guide' goodwill developer -persuasive ' 1940's; in the 1950s and 1960s, then it was called as 'softeners-promoter-news engineer' in 1950s and 1960s, being applied to metaphors. For the practitioners of the public relations, they were called as 'parrots -the law of the devil -the voice of the owner'. In time, Images making and public relations have been mentioned together, and in the later processes public relations was defined as 'spin doctor and flack' in the United States in 1980s. When the effects of public relations began to be felt in our country in 1990, the current definitions and the image began uncomfortably with "the approach based making news as events model-like, beautiful women like in urban legends participated in". (Tuncel, 2009: 119) .
At the same time, all these different definitions and interpretations show that public relations is a field of application, and it is like a craft handed down from master to apprentice. It would not be wrong to say that a combination of a little talent, a little experience, a little instinct, and a little theory would lead to a perfect public relations practitioner. There are many discussions and comments about what and how the education should be in the universities on the process of creating the perfect public relations practitioner. When the available data is examined, that the curriculum union between universities is provided for the main courses on theoretical lectures, on scientific preparation courses related to courses in communication is seen. Providing a common curriculum in the main courses for the students is useful for the provision of educational unity. And making a statement, providing different choices to the students in optional courses would be more useful and also important detail for public relations education so as to reach to the global standards. Particularly in the optional courses, a multitude of course alternatives presented in accordance with the students' interests and the age's requirements would be effective in increasing the interdisciplinary knowledge efficiency in the field of public relations and educating individuals to have cultural richness. Public relations have an interdisciplinary structure and benefit from social sciences by including them. Public relations are normative like law, but this situation changes according to the application. As a result of this structure, the first-year courses such as "Introduction to Communication Sciences -Introduction to the Public relations" courses; second-year courses as 'applications of public relations -introduction to sociology, Psychology and Communication theories' are required to be given as a curriculum standard. For the third-year and fourth-year courses, an education approach as decreasing hours of theoretical courses being specific, restricting and triggering specialization and increasing hours of practical course would be more beneficial for the students. In this context, the subject basic communication information given, is taken in the undergraduate degree, and since they cannot be taken in associate degree, this course cannot be accepted as a post-business course. One of the details that should not be forgotten at this point is that public relations can be advertising but public relations are not marketing. It is also clear that the applications and activities for the sector should be increased in the curriculum as a necessity of the age no matter university education has an intellectual characteristic. The curriculums on which major practitioners, who give courses, from the sector have reinforced to the teachings on theory with their experiences and knowledge will shed light on young people having spent years stressing over exams and having fears of not finding a job in the future. Thus, the academy both will raise intellectual individuals who research and study and will be the controlling power to help the professionals, who can apply their skills acquired from the academy to business life, get a job. Such practices will make positive contribution to the prestige of universities.
The Sector's expectation from graduated students is putting the things they learned into practice as a corporation. The sector, in this expectation, being expactant of this, mentioning the intense work of the sector and shortage of time, shows a little callous approach in not sharing its knowledge and experiences with the university students practically; which this situation is widely criticized by the universities and students. For realizing the big expectation of the sector , the limited support it provides to the students and graduates contrasts with this expectation. That the criticism, which the sector often makes about the graduates that they remain incapable in theory and practicing, is not expressed with tangible data causes it to be unclear for the students and graduates. Here repeating the joke that Metin Kazancı tells in Tuesday meetings is actually an answer to both sector and students' criticisms about university education (2014: 187); a man calls a craftsman because his boiler malfunctions. After the craftsmen looks at it and hits it once boiler starts to work. After the man thanks craftsman and asks the charge of it, he surprises and speaks out that when he hears the craftsman wants 100 Turkish liras. Thereupon craftsman says it is not too much. 5 Liras for hitting with hammer and 95 liras for knowing where to hit with hammer and the joke ends here. The situation is the same for the faculties of communication, too. It is essential to know the theories and methods taught in the classes for students, however, the main thing the faculty should give the students is knowing where to hit the hammer and learning where, when and how to use the information they learned. Based on this joke that expresses the effect of how the practice is shaped and implemented, we encounter with the necessity of theoretical and practical education should be any more unified within the faculty education due to today's conditions. Students and their families endeavoring for years to be able to get into a four-year university are eager to see the university education as both an intellectual environment and a source that prepares them to life. In this context, if universities provide the practice while transferring the intellectual background with theoretical education, they integrate their graduate students into the sector as qualified practitioners from their own constitution. In this way, they become the source where the new pioneers grow. It is necessary for providing a healthy and qualified cycle. While the students being able to benefit from other disciplines and having an acceptable knowledge in these disciplines are the choices of the sector, it is important that universities providing education on public relations should question "the conscious and structure of being a university". The important decision should be made is the subject of "whether the university education style should be changed or not" and so, will the universities teach science to the students? Or will they teach profession and prepare them to the sector? These questions are not kind of questions that are evaluated separately from each other. A point that is emphasized from the beginning and that academicians underline mainly is that 'the faculty doesn't aim at teaching profession like in associate degree programs and it has and should an education concept that aims to make them think, question, research, criticize and understand why they do what they do by giving scientific idea and'. The conditions of being a university have already been emphasized in details in this scientific structure four years of education given in. However, if we take the motion and the structure open to the change and improvement of public relations in years into consideration, it is necessary that public relations educations in the universities should include sectoral expectation and professional experience for individuals finding jobs to be able to continue their lives and earning money as a necessity of the age. At this point, while in the preparation to the university or in the university preference times, it is necessary that students should decide whether they study public relations or not, what they will study and learn in this department and what they will be and what they want to be at the beginning. The students preferring this department just to study commonly, not thinking to work on this field in the future or not thinking being an academician on this field already move away from the goals of the education given in this department and they decrease the quality standards of the department. For this reason, while meeting with students on the university preference period, the detailed information about public relations education and what actually the university education is should be given.
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Even though it looks as if there are too many options for people due to the increasing number of universities and departments, it also causes current standard and quality to be decreased. The lack of quality and quantity within the structure of staff that can give education on the field gets sharper with the public relations department in each newly opened university and causes to the increasing of criticism by decreasing the standards of public relations education. And it is inevitable to the revision of education structure in the country about this topic.
As an another approach, the universities should make a scientific and sectoral distinction to the education particularly from the third-grade by dividing as the students wanting to be academicians by taking scientific education and as students thinking to work in the sector on public relations by softening and revising their perspectives. Such distinction will provide averting the questions like 'why do I take this class or what does it have to with my preferences'. Besides, by averting criticisms coming from the sector and catching a certain standard on professionalization, it will be easy to catch the desired reputation.
Public relations education given in our country has features that can be criticized in terms of free thinking and acting, criticizing, producing new things by specializing according to fields of interest, not in terms of being under the global standards. The hesitation of students on even studying or researching freely in a subject they want is not only a problem of public relations department, but also a problem of the country in general. Individuals, removed from studying according to their fields of interest by being far away from free thinking, researching and socio-economical concerns, are tried to be directed with a parrot fashion, restricted concept and not to be improved in terms of general knowledge. To provide academical, sectoral and social improvement, it is necessary to remember that there should be 'genuine studies realized by free universities.'
